Landscape summary: Online targeting: What is online targeting, what impact does it have, and how can we maximise benefits and minimise harms? by Beer, David et al.
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Psychographic	targeting:		Where	an	individual's	interests	and	psychological	traits	(e.g.	the	‘Big	5’ 
personality	model) 	are	used	in	targeting.	It	can	be	used	to	create	inferences	around	a	person’s 218
attitudes,	and	categorise	people	based	on	interests	and	lifestyle. 
Recommendation	Engine/System:		Algorithmic	systems	that	use	data	produced	by	users	to 
recommend	content,	consumables	and	services.	These	systems	are	generally	considered 
predictive,	as	they	seek	to	predict	and	recommend	items	that	match	previous	consumption, 
interests	and	tastes,	etc.	They	may	also	consider	proﬁt	levels	(e.g.	recommending	a	speciﬁc 
product	for	purchase),	or	whether	your	contacts	have	liked	similar	content	(e.g.	Facebook 
recommending	content	based	on	the	activity	of	your	friends). 
Regression	analysis:		A	set	of	statistical	processes	used	for	estimating	the	relationships 
between	a	set	of	variables. 
Social	Network	Analysis	(SNA):		A	set	of	techniques	for	analysing	patterns	of	connections 
between	individuals	in	a	network.	This	can	reveal	basic	patterns	(such	as	which	people 
communicate	most	frequently	with	one	another)	but	also	more	sophisticated	patterns,	such	as 
the	individuals	which	link	disparate	and	otherwise	unconnected	groups	together,	and	those	who 
have	the	deepest	forms	of	connection	across	the	widest	variety	of	other	users. 
Sentiment	Analysis:		A	collection	of	techniques	designed	to	determine	a	person’s	attitude 
towards	something	based	on	the	words	they	use	to	describe	it.	This	often	seeks	to	discern	if 
that	language	reﬂects	a	more	positive,	negative	or	neutral	attitude	toward	the	object	being 
described. 
Surveillance	capitalism:		According	to	Zuboff	this	is	a	form	of	capitalism	with	interests	in 
‘behavioural	modiﬁcation’.	It	is,	as	Zuboff	deﬁnes	it,	‘a	new	economic	order	that	claims	human 
experience	as	a	free	raw	material	for	translation	into	behavioural	data’,	in	order	to	facilitate 
‘hidden	commercial	practices’,	‘prediction’	and	‘sales’.  219
Viral	content/media:	Metaphors	of	contagion	are	often	used	to	understand	how	information	and 
content	achieves	wide	recognition	in	internet	and	social	media	spaces.	When	content	spreads 
quickly	and	reaches	a	wide	audience	it	is	often	referred	to	as	going	‘viral’.	Social	media	is	often 
associated	with	viral	media,	as	they	allow	content	to	spread	rapidly	through	their	networks. 
Vulnerability:		A	state	of	being	predisposed	to	the	potential	for	harm	and	adverse	effects.	In 
terms	of	online	targeting	this	could	include	groups	such	as:	children,	people	with	addictions, 
people	with	poor	mental	health,	people	experiencing	more	temporary	vulnerabilities	such	as	the 
recently	bereaved,	etc. 
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